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Message from Your Newsletter Editor
Larry Martin
drlarry437@gmail.com

Many of the snowbirds have returned and writing
activities in The Villages are in full swing. For starters, see
Upcoming Events, page 3.
Every time I send out our monthly newsletter, I
wonder: how many people open up the pdf file at all? Of those,
how many get past the front page? How many scan the Table of
Contents and read some (or all) of the items? How many skip
everything and just go to the cartoons? How many think I’m
crazy for doing this? (Don’t answer.)
Now that you’ve read this far, let me tout what should
not need touting. There’s lots of useful/interesting information herein, including: our
president’s message about the new membership website, Expo table selection, and Board
nominations (page 3); WLOV-created opportunities to promote and market your books (page
4); Indie Author Day at the Pinellas library (page 5); opportunity to contribute to The Writing
Bug (page 6); a sort-of-but-not-really book review about clichés (page 7); info about our
newest board member and her techie skills (page 8); and an in-depth interview with multipleaward-winning author and Expo 2020 Chairman Jack Hayes. (Cartoons are on page 17.)
And in case you’re wondering, that’s me with my Assistant Editor.
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WLOV Calendar of Upcoming Events
Wednesday, October 9 - General Meeting, Laurel Manor Rec Center, 9 am – 11
am. “Cyber Security: Understanding Internet Threats and How to Keep Safe”
Speaker will be Cyber Security Professional J. Gregory Leibolt, who has been with
AT&T for 31 years. Also on Oct 9: Winner of our first Bulwer-Lytton Contest for the
worst first sentence will be announced, and the winning (offending) sentence read to
boos and catcalls.
Saturday, October 12 – Indie Author day, Pinellas Library. See page 5
October 17-20 - FWA’s annual conference, Altamonte Springs. For details see:
https://floridawriters.net/conferences/conference-2019/
Sunday, October 20 – Whispering Oaks Winery Book Signing, 1-4 pm.
Wednesday, November 13 - General Meeting, Laurel Manor Rec Center, 9 am – 11
am. “What Did You Say? Writing Great Dialog” Speaker: Teresa Carmody, Director
of Stetson University’s Masters of Fine Arts program in Creative Writing.
Wednesday, December 11 - Annual Breakfast Christmas Party. Laurel Manor Rec
Center, 9 - 11 am. Food, fun and entertainment, along with the installation of 2020
Board Members.

MESSAGE FROM YOUR PRESIDENT
By Paula Howard
WLOVwriters@gmail.com
Hello Everyone!
Welcome Back Snowbird Members! It’s great to see you again! We’ve been
busy this past summer with several events you might like to know about:
In July a number of WLOV members enjoyed the Murder Mystery Train
Ride where attendees solved a “Who-Done-It” before the ride was over. Fun!
In August, our regular meeting moved permanently to the SECOND
Wednesday of each month at Laurel Manor and to a later start time of 9-11 am.
The change was by popular request. The half-hour later start seems to make a big difference.
In September, we presented a panel discussion of WLOV members talking about “So,
You Want to Write: 10 Things a Writer Needs to Know” which was very well received. Notes
from the discussion can be found on our main website, www.wlov.org.

Programs for the rest of the year are listed above, under Upcoming Events.
Suggestions for next year’s programs are always welcome; please send them
to WLOVwriters@gmail.com. Please note the following important items.
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o WLOVmembership.com is a new website on which you can do online registrations and make
dues payments (see also page 8). It does not replace www.wlov.org, and is only for membership
issues and meeting minutes. PLEASE NOTE: Every first-time user needs to Register, in order to
establish a User name and Password, and to access the proprietary WLOV Membership Roster.
For anyone needing assistance, we can help you register before and after the October 9 meeting.
For one hour before the meeting (8 am - 9 am), and a variable period after 11 am, either myself
or Nancy Hellekson will have our laptops available to help you get online and to make a dues
payment if needed.
o EXPO TABLE SELECTION: All Expo authors who have not yet selected your table location
for the January 26, 2010 Expo may do so at the WLOV meeting October 9. This selection will
take place between 8 and 9 am. If you can’t make the meeting, and still don’t have a table, the
Expo team will make an assignment. Any question about this, please contact Jack Hayes at
jlh1937comcast.net
o The Nominating Committee met and nominated officers for 2020. The names will be presented
at our October 9th meeting. Come to the meeting and meet the candidates! Nominations from the
floor will also be accepted at the October meeting. If you can’t make the meeting, send an email
about your intention to WLOVwriters@gmail.com. The General Election vote will be held at our
November 13th meeting. Installation takes place in December.
***
On a personal note, my children came to see me from the states of Washington, Alaska, and
southern Florida to celebrate my birthday during September and I have the greatest memories of
a most wonderful week spent together! They took me to “France” at Disney World for lunch. I
would like to nominate September to be lived all over again!
Well, that’s all for now. Be safe and hope to see you on October 9th at 9 am, Laurel Manor!
***

Marketing Opportunities Provided by WLOV
by Larry Martin

When I first joined WLOV in 2015, there were very few places for our members to
promote their books locally, and almost no local publicity in The Villages media. There
was the annual Book Expo, and that was about it. Since then, through efforts of WLOV
members, we now have several opportunities for marketing and promotion, shown
below (along with contact person for each).
Live Events
Jack Hayes (jlh1937@comcast.net) - Annual Book & Author Expo; it just
keeps getting bigger and better
Rita Boehm (ritanbob2@aol.com) - Whispering Oaks Winery book signings
Bill Pullen (billanita@att.net) - All Booked Up bookstore in Colony Plaza
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Media
Dan Kincaid (dbkincaid@outlook.com) – Villages Magazine monthly author
profile
Mark Newhouse (mark@newhouse.net) – Village Neighbors Magazine –
monthly column The Writing Bug (see page 6)
Web Sites
Larry Martin (drlarry437@gmail.com) – WLOV Newsletter, for all bookrelated announcements
Larry Martin - WLOV website, including WLOV’s Book Catalogue
Rita Boehm (ritanbob2@aol.com) – WLOV Facebook page
Paula Howard (pfhoward777@yahoo.com) – Monthly Book Share and Review
Table
Paula Howard – The Book Mall (https://thewritersmall.com/); requires a fee

PINELLAS LIBRARY – “INDIE AUTHOR DAY”
By Larry Martin

Though not a WLOV project, the following event should be of interest to
members seeking to get their book(s) into the library system.
Indie Author Day
Saturday, 10/12/2019, 2:00 PM - 4:00 PM
Pinellas Library Branch, 7375 Powell Rd #100, Wildwood, FL
34785, Conference Room 102
***No Registration Required***
Discover and Discuss various workshop videos to assist your
writing career; discussion facilitated by Pinellas librarians
Videos to be shown include:
How to Market Your Book
The Costs of Self-Publishing
How to Produce a Professional Book
The Value of Joining a Writer's Association
More Info. I went to the library and learned this is a nationwide project, called Indie Author
Day, https://indieauthorday.com/. The program is simultaneously being held in libraries all
over the country. Its purpose is to get indie authors’ e-books registered in the library system,
and in this regard is an extension of the Self-e Program of a couple of years ago. Both Self-e
and Indie Author Day are run under the auspices of Biblioboard (https://biblioboard.com/).
The librarian I spoke to stated there is no cost to submit your book for inclusion in the
library’s ebook data base. The purpose of the 2-hour seminar is to show you how.
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Seeking Ideas for The Writing Bug, Village
Neighbors Magazine
By Mark H. Newhouse
As the founding president of WLOV, I’m eager to help
promote my fellow members and their books or special
events. I invite you to contact me with suggestions for my
Writing Bug column that appears most months in Village
Neighbors Magazine.
For more than two years, I’ve had the privilege of writing
about our authors and issues that I believe are of interest to Villages
readers. The column allows me to promote activities by WLOV, and new
books by our members. At the same time, I want to encourage people to get “bitten” by
the writing bug.
For the past two years I’ve also served as State Chairperson of the Florida Writers
Association Youth Program, and a member of the FWA Board of Directors. This activity
helps me keep our writers informed about FWA contests and programs. In the Sept
issue I focused on WLOV’s writers who are Finalists in the Royal Palm Literary Awards
competition. Winners will be announced at the annual FWA conference in Altamonte
Springs, October 17-20 (https://floridawriters.net/conferences/conference-2019/). Soon I
will have an article promoting our Central Florida Book and Author Expo, to be held on
January 26, 2020.
If you are interested in being included in a Writing Bug article, please use the contact
form at www.newhousecreativegroup.com and I’ll get back to you. I welcome all ideas
and suggestions. I hope you enjoy the articles, and thank everyone who volunteers their
time and effort to help WLOV improve the status of all writers in The Villages.
.

Love Story Submissions Reminder
Millard Johnson
zendog3@mac.com
Don’t forget WLOV’s third annual Valentine’s Love Story Event, a public reading of
love stories, poems, and songs, to be held February 14, 2020. Forms for blinded
submissions have been sent out via email. Please email me if you need these
submission forms. They are simple, and designed to keep your author data
separate from your story, and tie the two together with a single number. Deadline
for submissions is December 31.
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It’s Been Said Before
By Larry Martin

It’s Been Said Before: A Guide to the Use and Abuse of
Clichés, has been out for a few years, but references to it keep
cropping up, here, there and everywhere, most recently in the
WSJ. https://www.wsj.com/articles/having-a-conversationone-cliche-at-a-time-11568846985
Reading the book’s Intro on Amazon’s “Look Inside” feature
will whet your appetite to learn more about clichés.
https://www.amazon.com/Its-Been-Said-Before-2014-0730/dp/B01JXV7H8E/
You might be blown away by some of the examples the author
provides. It’s not a minute too late to start reading this tome.
The book is a breath of fresh air. What you learn could make a world of
difference in your writing.

Breaking News! “They” is OK for non-binary pronoun
Merriam-Webster has added a new meaning for “they”: “used to refer to a single person
whose gender identity is nonbinary.” (Nonbinary people do not identify as either male
or female.) Read the news story at this NYT link.
https://www.nytimes.com/2019/09/20/style/they-nonbinary-dictionary-merriamwebster.html?searchResultPosition=1

WLOV Members are Finalists in the Florida
Writers Association’s Royal Palm Literary
Award Competition.
In last month’s newsletter we listed WLOV members
who are finalists in the RPLA. Since then, FWA has
published the complete list of all RPLA Finalists. It
can be accessed at:
https://floridawriters.net/who-made-the-rpla-finals-2/.
Winners will be announced at the annual FWA banquet, October 19,
Altamonte Springs.
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Recent News Items About WLOV Members
For first two items, click on http://wlov.weebly.com/wlov-newsletters-news-itemsand-articles-by-members.html and scroll down to News Items About Members,
Sept-Oct 2019.
Linda Richards
Villages Magazine, October 2019 issue, page 82
Donn Dears, Steven Camp, Jenny Ferns, Gary Koca
The Villages Daily Sun, October 3, 2019
Mary Ann Weakley
https://www.villages-news.com/2019/09/07/villager-and-former-nunenjoyed-many-varied-careers-and-life-experiences/

Newest WLOV Board Member is Apple and KDP Expert, and
also webmaster for WLOV’s new membership website.
By Nancy Hellekson
We moved to The Villages from Vermont in 2009. I’m a retired Library Director,
and my job was to automate libraries. This skill has turned me into a techie! In
fact, my two children have inherited the
gene. One is the go-to person among her
high school colleagues; the other works
for IBM/Red Hat in software
development.
Retired though I am, you can
often find me in villagers' homes helping
them with their Apple devices. (I am a
board member of The Villages Apple User Group.)
This interest has morphed into book publishing. I work
with KDP to format manuscripts and create covers for
books that are published on Amazon and Kindle. I do this
for writers in The Villages. I don’t have a website. My clients
come to me by word-of-mouth. I can be reached at nancy.hellekson@gmail.com, or 352-460-2730.

***

Watch Nancy’s 6-minute YouTube Video on how to log into WLOV’s
Membership Web Site (home screen above) and pay your dues online. Click on:

https://youtu.be/znUPX5AKgFI
EDITOR’S NOTE: For anyone needing assistance, we can help you register before and after the
October 9 meeting. For one hour before the meeting (8 am - 9 am), and a variable period after 11
am, either Nancy Hellekson or Paula Howard will be available with laptops to get you online,
and to make a dues payment if needed.
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Interview with Award-Winning Author and Expo 2020
Chairman Jack Hayes
Interview by Newsletter Editor Larry Martin

WLOV Member Jack L. Hayes has
published seven non-fiction books
covering two genres, business, and
baseball; six of these have won statewide
awards, and his latest is a finalist in this
year’s RPLA competition. In addition to
writing, he is also hard at work as
Chairperson of our Expo 2020 Committee.
In this interview, Jack talks about his
remarkable career as a businessman and
author. His published books are listed
below.
Business
Business Fraud: From Trust to Betrayal; 2010
The Power of 2 – Jump Start Your Business; 2015
Embezzlement: The Ultimate Betrayal; 2017
Baseball
Baseball's Finest Moments; 2012
Baseball's Archives 1845-1959; 2013
Baseball’s Greatest Hits & Misses; 2016
“Say it ain’t so, Joe!”; 2019
LM: Your genre is non-fiction, baseball and business, with two of the latter
about business crime. How did you decide to write about that subject?
JH: I have a strong federal law enforcement investigative background, and
became interested in studying crimes against businesses. Over four decades I
interviewed hundreds of thieves to learn why and how they steal from all types of
organizations
LM: Where did the interviews take place?
JH: Mostly in jails (not prisons), through my contacts in Boston’s District
Attorney’s Office, the United States Attorney Office in Washington, D.C. and
NYC Police Department in Brooklyn. My biggest individual fraud case involved a
9

$25 million scheme. I also interviewed at least five mobsters with Mafia connections, organized
crime gangs, professional and amateur shoplifters, dishonest employees, etc. As a result of my
work, I became an internationally-recognized authority on business crimes, and taught methods
of interrogations in NYC Police Academy. I also testified as an expert witness in both state and
federal court systems.
LM: Sounds like enough experience for a dozen books!
JH I didn’t recognize it during my busy business career, but looking back, I was going
through a self-teaching process that would lead me to become an author. While operating
my management consulting company, Jack L. Hayes International, Inc., it became routine
to provide clients with reports ranging between 100 and 200+ pages. In addition, we
introduced a quarterly newsletter, which at one time had over 2,500 paid subscribers. I also
wrote and produced 260 minutes of training videos and a 60-minute audiotape and
workbook management training program.
In the 1980s, I was encouraged by several industry leaders, including Sam
Walton of WalMart, to write a book on business fraud. Sam was aware of my research. I
met with him four times: twice in New York City and twice at Walmart’s corporate
office in Bentonville, Arkansas. Mostly, we talked about problems related to retail
shrinkage and the rise in internal fraud and embezzlement. He suggested, because of my
knowledge, that I write a book on internal fraud and embezzlement.
LM: But the book only came out in 2010?
JH: Yes, I was too busy building my business, and didn’t start the book until two decades later!
And it took me five years to finish. Larry, Business Fraud is the most comprehensive book I
have written.
LM: Please explain the subtitle of Business Fraud.
JH. Business fraud and embezzlement are serious problems. The reality is that most employers
believe these crimes are not a problem within their operations. They have lax controls because
they feel they can trust their employees. Hence the subtitle, From Trust to Betrayal. In the book I
cite actual cases, mistakes made by the victim(s), and steps that should have been taken to
prevent/minimize risk. It took me around five years to complete this book, and it became my first
win as an author: First Place in the 2010 Florida Writers Royal Palm Literary Awards
competition.
LM: What’s Embezzlement: The Ultimate Betrayal about?
JH: It’s similar to the fraud book, except updated with more recent crimes and
ways to prevent
LM: So, after the first business book you switched to baseball?
JH: Yes. Once the Fraud book was complete, my wife and others encouraged
me to write what I call my non-fiction “fun books” on Major League Baseball.
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LM: And why baseball?
JH: As a teenager in the early 1950s, growing up in
Washington D.C, I served as a professional batboy for
seven of the eight American Major League baseball
teams. I worked in D.C.’s Griffith Stadium, which no
longer exists. This was indeed the greatest job a kid
could ever have. Just imagine being there when Mickey
Mantle hit that monstrous 565 feet homer. Or, getting
batting tips from Ted Williams, and pitching lessons
from the great Satchel Paige. I rubbed elbows with 25
Hall of Fame greats and dozens of other immortal stars.
Those two years gave me the resources that triggered all
four non-fiction books on Major League Baseball.
Griffith Stadium, Washington,
D.C. where Jack served as batboy.
The stadium was built in 1911 and
torn down in 1965.
LM: And one of them won a big award?
JH: I have been fortunate. All six of my books have won FWA’s Royal Palm Literary Awards,
including First Place (4 books) and Second Place (2 books). My latest book,“Say it ain’t so,
Joe”, is a finalist in this year’s RPLA awards. So I am keeping my fingers crossed.
My biggest winner, Baseball’s Greatest Hits & Misses won
First Place in its category AND was also First Runner-Up for
2017 Book of the Year by the Florida Writers Association.
This book is about a few of my experiences as a batboy,
what I picked up along the way in the clubhouse, on the
field, and through extensive research. (I am a member of
SABR, Society of American
Baseball Researchers.) Baseball
history is rich with interesting
characters, great and devastating
bloopers, and so is full of stories—
amazing, amusing, almost
unbelievable, and a few sad. Yet,
they all have one thing in
common—they’re true!
Jack’s RPLA Awards-
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LM: Which brings us to “Say it ain’t so, Joe”. This is also the title of a popular
biography of Shoeless Joe Jackson, a player caught up in the 1919 Chicago
White Sox scandal, when they conspired to fix the World Series. What is your
book about, and why did you choose that title?
JH: I actually discovered the material for "Joe" while doing in-depth research for
Baseball’s Greatest Hits & Misses. This book could have easily been titled
“Baseball’s Dark Side.” It is about two centuries of deception, cheating, gambling &
doping in Major League Baseball. It also reveals five baseball myths that many
baseball fans probably believe to be truthful. It’s about how the history of baseball
was hi-jacked by various publishers; the undeserving way Cooperstown, NY ended
up with Baseball’s Hall of Fame; the H.O.F. knowingly allowing at least one
inductee to remain in the Hall even though he has no right to be there, a player
named Alexander Cartwright. I also discuss Pete Rose, whether he should be in the H.O.F. or
not. Another hot topic I address is steroid abuse. So, I wrote this book to set the records straight.
LM: Are all your books self- published?
JH: With the exception of my first book, Business Fraud: From Trust to Betrayal, all of my
books are self-published. When I started writing Business Fraud, I didn't know the slightest thing
about self-publishing. I bought a book to learn how to write query letters. I identified two top
agents who appeared to handle similar non-fiction books, one on the West Coast and one on the
East Coast. The West Coast agent answered promptly and asked me to give him a call; I did.
This guy had no interest in the contents of my book. His entire focus was ONLY on my
“platform.” What could I do to sell my book? After two or three months, the East Coast agent
called. It was as if these two individuals were only interested in one thing: my platform. My
conversations with those two allegedly-prominent agents were disheartening.
LM: So, then you made the decision to self-publish?
JH: No, not at that point. I decided not to waste any more time writing queries to agents, and
instead decided to reach out directly to publishers. One major publishing house’s editor was
receptive and had me send a few chapters. He was an excellent communicator and showed
interest. However, after he went through his company's procedures for a book to reach the
printing stage, he said I was looking at around five years before the book would appear in stores,
and even then, they could not guarantee the book would be published. Another disappointing
blow. I then moved on to another, smaller publisher. We worked out a deal, and I was proud to
see my book sitting on the shelf at our local Barnes & Noble. Sales overall were so, so. Publicity
was not happening. This publisher relied primarily on me to generate sales. The Villages is not a
good marketplace to sell a book on business fraud. Not long afterward, this publisher folded, and
I did receive a hundred or so books. They are stored in my daughter's home in Virginia.
So, when I hear people promoting traditional publishing and how you need to get a good
agent, I shudder. You can write the most fabulous book in the world, and if you don’t have a
well-developed social media platform and/or a top-notch publicist, your chances of success are
severely limited.
LM: What was your experience with getting your books into Barnes and Noble?
JH: My baseball books are good sellers in The Villages, and to some extent on Amazon. Through
my contacts at B & N, I got the book buyer to look at my first two books. He liked them, and
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their corporate liaison said they had an “open' purchase” order. But I had to use one of B&N’s
authorized distributors. I was given a list 10 distributors to contact. I got nowhere with these
people. I was too small. One distributor agreed to assist me, but I needed to guarantee sales of
$50,000 per year. I finally gave up and marked this down as a lost cause.
About the same time as the B & N matter, I was trying to sell to Cracker Barrel, which
stocks books in their restaurant gift shops. Their book buyer asked me to send him my baseball
books. Later, he came back and told me their “committee” had no interest.
LM: So how have you marketed or promoted your books?
JH: OK, my answer will include what I think are basic principles of promoting your book.


No. 1. You must have an appealing story or topic. My baseball books have excellent
appeal to a wide audience. My business books, less so, but they still have a niche
audience.



No. 2. Unless you have money to hire a proven publicity group for your genre, your
chances of connecting with a traditional publishing firm are remote. I no longer try
to land an agent or traditional publisher. I now rely on self-publishing.



No. 3. Your book(s) must look professional in every sense of the word: cover,
editing, etc.
Bite the bullet, don’t self-edit your book. Pay the fee and hire a pro. Here at WLOV, a
qualified editor may be closer than you think. (Two of my three editors are WLOV
members: Tom Bender and John Prince. The other one is an out-of-state referral from a
member.)



No. 4. You must get out and sell. Sure, you are going to get doors slammed in your face
and phones hung up on you. Prepare yourself to accept many rejections. But, hang in
there and if you believe you have written the best book ever, don’t give up! I have a
saying, “If you don’t swing the bat, you can’t hit the ball.”



No. 5. Personal appearances. The most successful and fun route for me has been
personal appearances. (With the exception of WLOV-organized events, I have had to get
out and personally “sell” the retailer on the advantages of hosting a book-signing.)

LM: Assuming you’ve nailed 1-3, tell us what you have done for #4 and #5?
JH: OK, here goes.


I offered a special discount or incentive. My books are priced at either $15 or
$20.Make your event special. Shoppers love a bargain, so give them one. Consider a
special event discount, or offer two books at a special rate. Consider even some other
incentive. For example, I had my wife sketch ten famous baseball players. For those who
purchase two books, I give them a “suitable for framing” copy of a player of their choice.
This has worked extremely well for me. Also, those drawings spread out on the table
create interest and opens opportunities to sell. Think! Be creative. What can you do to
attract attention?
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I take advantage of the opportunities WLOV provides. For example, don’t ignore
those author events at Whispering Oaks Winery. On our drive
over to the Winery to participate in a Sunday WLOV booksigning event, I told
my wife my goal
would be to sell one or
two books. (I always
set a goal.) I ended up
selling nine books.
That’s right, nine
books! So, what did I
do? I signed up for the
next event, which was
last month (Sept 22nd).
Left, Whispering Oaks Winery, where once a
month on Sunday, WLOV authors who have
signed up can sell their books. Right, Jack at
WOW on Sept 22, 2019. (Jack’s photo courtesy
Rita Boehm)



I always participate in the WLOV Book Expos. Just remember, you can’t sell your book
if people don’t know about it. WLOV makes a significant effort to draw the public inside.
This event should provide your best opportunity of the year. I hope people reading this
will take advantage and attend our January 26 event.



I have embraced in-store appearances. In a store in Virginia (the Cottage Gate, Smith
Mountain Lake, VA), I sold 89 books, 90% baseball and 10% business. I attribute this
success to the store’s owner placing a nice ad and having the local newspaper do a story
on me. (Reason for stopping at 89: we sold out.) How did I get this gig? I didn't know a
person at this resort. I struck up a conversation with the owner, and the rest is history.
Look for opportunities and be ready to strike. The worst thing that can happen is hearing
the word “No.”

LM: What about local store appearances?
JH: I also did four “Meet the author” events at B & N. (Alone, not with other authors.) Sales were
decent. We timed my appearances around major league baseball events: Opening Day and the
World Series. This arrangement required that all book sales were to be processed by B & N, and I
was paid weeks later by the Corporate Office.
LM: Do you have any specific advice for authors interested in publishing non-fiction?
JH: First and foremost, you must be an expert on your non-fiction subject. Creditability in your
field is vital when it comes to the reader buying your book. In addition:
 Know what problem you can solve better than any other available book. Make
this your ‘hook.’
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 Define your audience. Ask yourself some critical questions about your ideal
reader. Though your book may appeal to more than one target demographic,
focusing on a primary audience can make a big difference when it comes time
to market your book.
 Be accurate. There are so many inaccurate stories out there, in other books
and on the Internet. Fact-checking is critical.
 As with all manuscripts, you will need a chapter by chapter outline. Fiction
books can get away by merely numbering chapters. Not true for non-fiction.
Give each chapter a title. Many non-fiction readers never read the entire book.
They use the Table of Contents to find a particular area of interest.
 At some point, chapters will have to be organized. You may also have to use
an appendix for various things, including forms, suggestions/tips, and other
items that don’t fit into your chapters. My business-related books contain
multiple forms, self-tests, and ideas outside of the chapter contents.
 I should add that informative non-fiction books are best-sellers. If you have
found a problem that you’re uniquely qualified to help people solve, you’re
well on your way. However, if you write a book no one is interested in
reading, you are destined for poor sales.
LM: What is your next book project?
JH: To this point, it’s been all non-fiction. Earlier this year, I thought it would be both
challenging and fun to switch genres and…write a novel! A romance! I have already written over
82,000 words. My working title, subject to change, is The Wish. To me, fiction is much more fun
and challenging to write. It truly tests the creativity of the writer, and I want to be tested in that
sense.
According to a Romance Writers of America survey on the Internet, 84 percent of
romance readers are women. So, right now, I am debating whether or not to use my actual name
or a pen name. I’m not sure how potential female readers will react when they see that the book’s
author, while a multiple-award winner, is a man who has published only non-fiction books on
business and baseball. Will this group have the curiosity and courage to take a chance on
purchasing one of my books?

Editor’s note: Help Jack decide on an author name for his fiction. J.L.
Hayes? Jackie Lee? Email him your suggestions. jlh1937@comcast.net
The real test will come when I am standing at an Expo selling my popular non-fiction
books on baseball and business, AND there on the table displayed alongside those non-fictions is
…a romance novel. Now, this could easily turn into a test of my sales ability. I am looking
forward to the challenge.
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LM: In addition to writing, you are also Chairperson for WLOV's 2020 Central Florida
Book & Author Expo. What’s new for the 2020 Expo?
JH: Last year’s Chairperson, Jim Meyer took on a real bear with the last Expo that was held on
Saturday, December 8, 2018. He went up against the highly popular Holiday/Christmas Parade
and the Model Train Show. With such huge turnouts at those two events and a beautiful golfing
day, that Expo suffered from a poor turnout. My team and I weren’t about to repeat that
challenge.

Jack’s Expo Team
Donna Beard
Lorraine Harris
Dan Kincaid
Barbara Miller
John Prince
Peter Shianna
We are making a few major changes this time around. While we will continue to hold the
event at Eisenhower Recreation Center, we have moved to a new day and month for the 2020
Expo. It will be held Sunday, January 26, 2020, between the hours of 11:00 am and 4:00 pm.
We also are planning a few exciting and educational “How to” events about writing and
publishing books, plus drawings for gift baskets and original artworks. These special events will
be held in the General MacArthur room.
Publicity will be a crucial component to the success of our 2020 Central Florida Book &
Author Expo. Hopefully, we’ve got that covered also. Lorraine Harris and Dan Kincaid are
already at work developing publicity programs. As the date gets closer, look around, listen, and
be surprised!
LM: Sounds like you’ve developed a second career in retirement. Speaking of retirement,
when did you and your wife move to The Villages? Also, do you have time for any activities
outside of writing, marketing your books and work on Expo?
JH: My wife Darlene and I moved from New York to Harbor Hills in 1998, and then to The
Villages in 2013. Prior to moving to TV, we both spent our spare time playing golf. I should add
that Darlene has five holes-in-one on Harbor Hills’ championship golf course. I have zero.
Since moving to TV, we both exercise six days a week and spend the majority of our time
working on our hobbies: Darlene with her art & me with writing. I enjoy helping Darlene at her
shows and in promoting her art.
LM: Thanks, Jack!
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Cartoons (from The New Yorker)
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